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GROWING YOUR OWN BUSINESS: A WORKBOOK 
EXERCISE 3.11 

THE LIFETIME VALUE OF A CUSTOMER 
 
 
Average sale value per customer _____ 
 multiplied by 
Number of sales per year per customer _____ 
Total sales value per year per customer _____ 
 multiplied by 
Number of years during which  
 the customer buys from you _____ 
Gross lifetime sales value per customer _____ 
 
 
 
 
 
 


